
Communiqués de presse
Les nouvelles technologies Cloud d'IBM mettent l'Analytique entre les mains de
toujours plus de décideurs au sein des organisations

Paris, France - 21 mai 2014: IBM annonce aujourd'hui un ensemble de solutions pour accompagner les
dirigeants dans la prise de décisions réfléchies grâce aux informations recueillies en temps réel sur de
nombreux sujets stratégiques, quel que soit l'endroit ou le moment.

 

IBM fait un pas de plus pour faire de la notion d' "analytique omniprésente", une réalité en rendant les
technologies Big Data & Analytics plus accessibles, plus simples d'utilisation, et disponibles à tous les
collaborateurs partout  et à tout moment. IBM offre ainsi aux clients de nouvelles capacités d'analyse et des
solutions qui leur permettront de transformer leur secteur d'activités et les méthodes de travail de chacun.

De plus en plus d'organisations se tournent vers le Big Data & Analytics afin de générer du profit et de la
croissance. Parce que les entreprises étudient des sources de données à la fois internes et externes, la
nécessité d'une analyse de données à valeur ajoutée à tous les niveaux est devenue primordiale. Le cabinet
Gartner prévoit que l'Analytique sera utilisé par 50 % des collaborateurs en 2014. D'ici 2020, ce chiffre
atteindra 75%.

Malgré cette montée en puissance de l'Analytique, les organisations ont encore des difficultés à analyser les
données en temps réel et à se donner les moyens d'une meilleure prise de décisions et d'une mise en place plus
rapide d'actions appropriées par plus d'acteurs au sein de l'organisation. Lors de sa conférence Vision qui se
tient cette semaine, IBM a annoncé un nouveau logiciel disponible sur le Cloud qui met l'analyse et l'exploitation
des données entre les mains d'un plus grand nombre de professionnels. Ces nouvelles solutions comprennent:

Une offre analytique désormais disponible sur IBM Cloud Marketplace qui permet de gérer le volume
croissant et la complexité des processus et des tâches. Cette solution accompagne des collaborateurs de
plus en plus mobiles, et souligne l'importance de la collaboration dans les Réseaux Sociaux d'Entreprise
(RSE) comme partie intégrante de la prise de décision.

Un nouvel outil analytique de découverte et de visualisation qui permet aux utilisateurs d'interagir
visuellement et qui applique des analyses avancées des données qui deviennent accessibles à tous, sans
avoir besoin des compétences d'un data scientist.

Un logiciel de gestion de risque et de gouvernance disponible sur SoftLayer, comme un "Managed Service"
qui permet aux entreprises de développer une stratégie globale de conformité et de gestion des risques
dans de nombreux domaines.

 

Ces annonces soulignent l'engagement d'IBM pour fournir aux organisations un large portefeuille  de solutions
Big Data & Analytics qui répond à tous leurs besoins. Avec plus de 24 milliards de dollars investis dans le Big
Data et Analytics à travers la R&D et de nombreuses acquisitions depuis 2005 , IBM continue à s'engager dans 
sa mission d'aider les entreprises à exploiter l'énorme quantité de données numériques en provenance des
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bases de données d'entreprise, des capteurs, des smartphones, d'internet, des réseaux sociaux etc.

###

New IBM Cloud Technology Puts Analytics Into the Hands of More Decision Makers Across The
Organization

-- New discovery and analytical capabilities help employees visualize, understand and act on insights to improve
business outcomes –

ORLANDO - 21 May 2014: IBM (NYSE: IBM) is introducing new cloud-based software that puts analytics into
the hands of more business users and decision makers across the organization.

The new IBM analytics software brings together task-personalized lists, dashboards, analysis, and reporting in
the cloud, making it easier for employees to interact with data and understand it to do their work, collaborate
with others, and make better business decisions – anywhere and anytime.

For example, a sales manager can now use a PC, smartphone or tablet to manage sales compensation-related
activities while collaborating with peers, resulting in faster and more accurate payments to sales reps.

Gartner predicts that analytics will reach 50 percent of company employees by 2014, and by 2020, that figure
will be 75 percent[1].This represents a tremendous opportunity for ROI and organic growth for organizations. A
10% increase in data accessibility, for instance, translates into an additional $65.7 million in net income for a
typical Fortune 1000 company[2].

Organizations today are challenged to capture and make sense of data in real time, while enabling better,
faster decisions and actions by more users. Today's news helps take analytics out of the IT department, making
it accessible to frontline staff through visualization tools and dashboards.

At Vision 2014 in Orlando, Florida, IBM’s global conference for finance, risk management, and sales
compensation professionals, IBM is previewing new analytic discovery software on cloud that lets everyday
business users visually interact with and apply advanced analytics to big data without needing the specialized
skills of a data scientist. As a result, line of business professionals in sales, marketing, finance and other areas
can get and easily interpret predictive insights from data in minutes.

“Analytics can improve almost any business process -- what products to make, what risks to take, which
customers to target and how to make them stay. But to maximize impact, analytics also needs to be available
to all the people making decisions, wherever they are,” said Alistair Rennie, General Manager, Business
Analytics, IBM. “By offering these new solutions in the cloud, IBM is helping organizations drive stronger
employee engagement and gain real-time insight into how their business is performing.”

New Software Speeds Analytic Decision-Making in the Cloud

IBM Concert is now offering new cloud-based analytics software available on IBM Cloud Marketplace that can
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manage the increasing volume and complexity of processes and tasks, support an increasingly mobile
workforce, and emphasize social collaboration as an integral part of decision making. By accessing this
technology in the cloud, business users can now easily view, understand and interact with specific performance
insights to more easily determine what actions to take and when. Remote employees can also contribute and
update data immediately via mobile devices, improving accuracy and providing real time planning and
forecasting.

For example, a sales manager looks at the Concert dashboard and sees that sales for one product line are
running behind plan for the current quarter. The manager immediately recommends an additional sales
incentive for the quarter, attaches a few comments, and asks for senior management approval as part of an
established process. The CFO, who is out of the office, can use a smartphone to access the expense alert, read
all the comments, and review in-context metrics to approve the request.

IBM Previews Advanced Analytic Solutions

Project Catalyst Insight is a new analytic discovery solution that makes analytics more automated,
approachable and accessible to business users. Catalyst Insight automatically builds predictive models and
presents those results as interactive visuals with plain language descriptions. Using Catalyst Insight, a
marketing manager could use advanced analytics to better understand the drivers of marketing campaign
effectiveness without having to wait for a data scientist to prepare the information, develop predictive models
and interpret the results.

IBM also announced plans to make its OpenPages enterprise governance risk and compliance family available
as a managed service on SoftLayer cloud infrastructure. OpenPages allows businesses to develop a
comprehensive compliance and risk management strategy across a variety of domains including operational
risk, financial controls management, IT risk, compliance and internal audits. Using OpenPages on Cloud, for
example, a compliance manager will be able to quickly identify and analyze the potential effects of a large-
scale, serious incident and make recommendations for corrective action to management. This new deployment
option will provide a flexible, reliable, enterprise-grade system that can grow as OpenPages expands across the
enterprise. 

Project Catalyst Insight and OpenPages on Cloud will join 100-plus IBM software-as-a-service offerings, IBM
Cloud Suites for the C-Suite, for line of business supported by SoftLayer. SoftLayer is fast becoming the
foundation of IBM's cloud portfolio, and since its acquisition in 2013, SoftLayer has served 4,500 new cloud
clients.

IBM Big Data & Analytics

IBM has established the world’s deepest portfolio of Big Data and Analytics technology that spans research and
development, solutions and software. IBM has invested $24 billion to build its capabilities in Big Data and
Analytics, through R&D and more than 30 acquisitions. IBM has also built a strong ecosystem of partners and
VCs in Big Data. Today, more than 10,000 analytics consultants, 6,000 industry solution business partners, and
4,000 IBM mathematicians and are helping clients use big data to transform their organizations.

For more information about IBM Big Data & Analytics, visit http://ibm.co/bigdataanalytics.
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Follow IBM Big Data & Analytics on Twitter @IBMbigdata and @IBMAnalytics.

For more insights on Big Data & Analytics visit IBM’s Smarter Planet blog.
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