
Communiqués de presse
Nedbank choisit IBM pour améliorer son expérience client grâce à l'analyse des
réseaux sociaux

Paris, France - 08 janv. 2014: IBM fournit une analyse client en temps réel à l'une des principales banques
sud-africaines, tout en réduisant ses coûts marketing.

###

Nedbank Taps into IBM Analytics to Improve Customer Experience by Leveraging Social Insights

IBM provides near-real-time customer analysis while reducing marketing costs for leading Southern African bank

Johannesburg, South Africa - 07 Jan 2014: IBM (NYSE:IBM) today announced that Nedbank Limited, a leading
financial services provider throughout Southern Africa, is using IBM’s predictive analytics solutions to improve 
the customer experience and provide more responsive real-time services.  As a result of this technology
implementation, the bank has reduced social media monitoring costs by over a million rand a year (US$105,000
per year), while boosting customer service productivity levels by 20 percent.

Nedbank partnered with IBM and its Business Partner Olrac spSolutions to develop a predictive modeling
solution that integrates social media analytics into the bank’s systems. By doing so, decision makers across the
bank’s operations now have access to deep, near-real-time analysis of social media data through flexible
dashboards.  This gives marketers potent insights regarding preferences, sentiment and satisfaction that help
to craft and deliver more effective sales promotions and customer messages.

Nedbank recognizes the growing importance of social media as a marketing tool, actively reaching out to
customers through Facebook, LinkedIn and Twitter, as well as through blogs and customer forums.

"By improving our social media analytics capabilities, we’re engaging with our customers on a 1:1 basis, to
address and anticipate their needs more cohesively," says Eugene Liebenberg, head of Retail Business
Intelligence Solution Science at Nedbank.

Gordon Barnes, Industry Solutions Leader at IBM South Africa says, ”Where before the bank used a number of
tools and external resources to mine social media for a 360 view of their customers, today the analytics provide
a visual dashboard of customer feedback and opinion in near-real time from social media. This has helped
Nedbank transform the process of customer engagement and response by embedding information-based
insights into every process, decision and action.”

“By using advanced analytics, Nedbank is in a prime position to sharply focus marketing campaigns, promote
high profit margins and increase cross-selling opportunities.” concludes Barnes.

The solution used a combination of IBM predicative analytics  SPSS Collaboration and Deployment
Services, SPSS Modeler.
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For more on Nedbank’s success please visit:

http://www-01.ibm.com/software/success/cssdb.nsf/CS/KPES-
9BANWMωOpenDocument&Site=default&cty=en_us

 

About IBM Big Data & Analytics

Each day we create 2.5 quintillion bytes of data generated by a variety of sources -- from climate information,
to posts on social media sites, and from purchase transaction records to healthcare medical images. At IBM we
believe that data is emerging as the world's newest resource for competitive advantage, and analytics is the
key to make sense of it. IBM is helping clients harness Big Data & Analytics to provide insights needed to make
better decisions, create value, and deliver that value to customers and society. IBM has the world's deepest and
broadest portfolio of Big Data & Analytics technologies and solutions, spanning services, software, research and
hardware.

For more information about IBM Big Data & Analytics, visit:

http://ibm.co/bigdataanalytics

Follow IBM Big Data & Analytics on Twitter @IBMbigdata and @IBMAnalytics.
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